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98K 1.23bn 8.01%

Total Campaigns Total Acquisition Cost

5.0045

Average Conversion Rate Average ROI

Average ROl by Company Average ROl by Month
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Alpha  TechCorp MNexGen Innovate Datalech

Innovati... Systems Industries Solutions

September October December
Company

Average Conversion Rate by Campaign

Total Acquisition Cost, Average ROl and Total Engagement Score by Channel
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8.03% 8.02% 8.00% 71.899%
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Influencer Display  Social Email :
Media 2040
Campaign Total Acquisition Cosl

Average Conversion R..




Company

verview . OO

1.23bn

Total Acquisition Cost

8.01%

Average Conversion Rate

Average ROl by Month
49975  4.0897
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Innovate DataTech
Industrnies Solutions

December

Total Acquisition Cost, Average ROl and Total Engagement Score by Channel
Channel @Email @Facebook @ Google Ads @Instagram @Website @ YouTube

Average ROI

Email Search

Total Acquisition Cosl



Audience & Segments

Total Engagement Score by Age Group and Gender

Gender @ Men @Women

0.4M

0.2M

Tatal Engagement Score

0.0M
25-34 18-24 35-44

Age Group

Average Conversion Rate by Gender

8.02% 3.00%

Women All
Gender

Average Conversion Rate

Gender Age Group Customer Segment
All v All All "
Average ROl by Customer Segment
2.0042 5.0032 5.0010 40904
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Foodies Tech Enthusiasts Health & Fashionistas QOutdoor
Wellness Adventurers
Customer Segment
Customer_Segment Average Conversion Rate Average Cost per
RO Conversion
Fashionistas 7.98% 5.0010 284.88
Health & Wellness 7.99% 5.0032 284.35
Tech Enthusiasts 8.02% 5.0042 283.94
Foodies 8.03% 5.0044 283.85
Outdoor Adventurers 8.02% 4.9994 283.21
Total 8.01% 5.0024 284.04



Channels & Strategies

Average ROl by Channel

Facebook
Website
Google Ads
Email
YouTube

Instagram

Average ROI

Total Acquisition Cost by Channel

410.6M (10.42%) —, — 420.87M (16.83%)

416.59M (16.66%) —— 418.91M (16.75%)

416.78M (16.673%) — — 417.12M (16.683%)

Channel
@ Email

@ Google Ads

@ Instagram

@ YouTube
Website

Facebook

Channel Campaign

All All

Average Conversion Rate by Channel

8.03% 8.02% 8.02% 8.00%

Average Conversien Hate

Email Google Ads  Website Facebook YouTube

Chanmel

Cost per Conversion by Campaign

Cost per Conversion

Influencer
Campaign

Instagram

Soaal Media




Location Language

Geography & Language . 7 [ :

Total Engagement Score by Location Total Acquisition Cost by Location

0.22M 0.22M 0.50bn 0.50bn ! 0.50bn

Miami Chicago Los .ﬂmgeles Houston New "|"-|:|-rI: . lami Chicago Los Angeles New York Houston
Location Location

Total Engagement Score
Tolal Acquisition Cost

Average Conversion Rate by Language Average ROl by Language Average Conversion Rate by Language
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French French J French 8.03%

English Mandarin : English 8.02%

Mandarin spanish

Language
Language

German German . German

Spanish English . Spanish 7.99%
59
Average Conversion Rate Average ROI Average Conversion Rale
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